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MARRIOTT

INTEGRATED CAMPAIGN  Marriott Marriott  INTEGRATED CAMPAIGN

Integrated Campaign

Website Design

Promotional Design

Marriott has been at the forefront of the hospitality industry 
since 1927. Marriott Hotels & Resorts is interested in 
reaching the next generation of customers with a new 
mindset about work, life and travel. This brand campaign 
aims to inspire the next generation of travelers to stay at one 
of their 85 locations across Europe. With the EUExplorer 
we m ade traveling easier by providing reasons to travel to 
Marriott's European destinations throughout the year.
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Social Media
Facebook | Instagram App Design

Social Media sites such as Facebook and Instagram will be used to 
promote future events in Europe. User submitted posts will also be 
shared from the EUExplorers Adventures.

The EUExplorer App will be used as a networking tool and local city 
guide. Marriott customers will be able to share information about 
their experiences, what they are up to and link up with other Marriott 
guests. This App will also show upcoming events, whats near by, local 
currency converter and a few local phrases to help them get by.
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ACAI BERRY
Print Brochure
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LOMOGRAPHY
Print Magazine
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APPLE iPOD
Interactive Magazine

Apple iPod Magazine  INTERACTIVE
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Typography Design: Fresh picked sunflower petals in a herringbone pattern lining decorative letter design.
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PHILADTHROPY
Integrated Campaign

SURVIVE?
WHAT WILL YOU NEED TO

University of Miami’s annual PhilADthropy is back, the 25-hour 
event where your marketing department embarks on the 

ad-venture of a lifetime. In just one night our students will turn 
your marketing madness into advertising worthy of admiration. 
So pack up your problems and ready your resolutions because 

only 16 clients are chosen every year.

There’s no cost for you and no sleep for us come February 7-8, so 
sign up to sharpen up today!

philadthropy.com

APPLY BY
1/17/15

FEBRUARY
6-7

powered by

CHARTER SPONSOR

DOWNTOWN DADELAND

UNIVERSITY
OF MIAMI
CITIZENS BOARD

SURVIVE?
WHAT WILL YOU NEED TO

Prepare yourself for UM’s 6th annual PhilADthropy, a 25 hour 
ad-venture where you’ll be challenged to provide your best work 

for non-profits in need of your know-how. 
So at 2 am when the co ee jitters die down and your eyelids start 

to droop, entering survival mode just won’t be enough. You’ll 
need the right tools to maintain morale and come out with a killer 

campaign. If you can keep up, sign up. Only the bold survive.

philadthropy.com

APPLY BY
1/17/15

FEBRUARY
6-7

powered by

CHARTER SPONSOR

DOWNTOWN DADELAND

UNIVERSITY
OF MIAMI
CITIZENS BOARD

Email Blasts
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February 8-9 Sign Up Now!
powered by

NO SILENT MODE
If you hear growling coming from under your bed 

at 2am, chances are your phone fell o­ your 
nightstand and your troop is currently up a 

stream without a paddle. It’s a long race for them 
so the faster they receive their guidance, the 

better things will look at the finish line.
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PostersThank You Cards
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TOUGHEST TICKET
Philadthropy

How it works

together we can 
change the game

5050

with your help 
promoting 
our cause

students sell tickets 
within their communities

the reach will be greater among teams, 
athletes, coaches, teachers and parents

their team
makesmakes

for pediatric 
cancer research

for
team needs

We team up

#GameChangers

Web Design
SquareSpace

Logo Design

Social Media
Facebook | Twitter | Instagram
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Lillian Rionda

0.2”

0.2”

Cristina Carriazo School Supply Fund
c/o Lillian Rionda
4200 University Drive
Coral Gables, FL 33146

(305) 282-5809
lpedr@aol.com

President

100% of every donation goes toward supplies for teachers and their students, 
and all donations are tax deductible.

You can donate funds through our website, www.SchoolSupplyFund.org, drop off supplies at 
your local schools, or by sending items to:

We collect funds and school supplies for teachers, and spread awareness for supporting their 
quest to enrich the classroom environment.

Our Mission

What We Do

How You Can Help

Our goal is to help supply teachers with resources to enhance educational experiences, and 
alleviate the burden associated with having limited access to materials for their students.

Cristina Carriazo School Supply Fund
c/o Lillian Rionda

4200 University Drive
Coral Gables, FL 33146

PHILADTHROPY
Philadthropy

Web Design
SquareSpace

Logo Design Business Card

Palm Card

Printed Collateral
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WORLD HEALTH ORGANIZATION
Web Design
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LION COUNTRY SAFARI
Web Design
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THE WIZ
Integrated Campaign

Posters

T-Shirt Design

Billboards
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TARGET
Integrated Campaign

Web Design

Logo Design

Target is already leading the back to college market. They mainly 
capitalize on this market Between June and September, which only 
accounts for 10% of college spending. Since 90% of the back to 
school shopping happens throughout the year it was important to 
find a way for Target to get millennial’s to continue to purchase items 
from them throughout the year.

So we created “Dorm 2 Ur Door” in which students can customize 
the contents of these supply boxes online and have them delivered to 
their front door. What makes this so unique is customers also have 
the option to “subscribe” to these shopping lists that they create and 
set up prepaid automatic shipments of these items.
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Email Blasts

Social Media
Spotify | Facebook | Instagram



CIBONAY RAE
cibonayrae.com
hello@cibonayrae.com


